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Eurocharm Holdings Co., Ltd.

~A global leading supplier in automotive,
motorcycle, and medical equipment industries

Sandra Liu Manager
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Company Profile

eStock Code : 5288 TT

eFounded: 2011

ePaid-in Capital: 696,987,220

eNumber of Employees: Approximately 4,700
eHeadquarter : New Taipei City, Taiwan

eIPO Date : 2014/09/25

eOperations Sites : Taiwan (1974) ~ Vietnam (2001)
e Main Product : Precision Metal Parts (Motorcycle ~
Automotive - Medical and RV and Power motorcycle)
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1974~1993

Building Foundation

in Taiwan

1994~2010

Setting Roots in
Vietham

2011~Now

Marching towards the
World

istory

» 1974: Eurocharm Taiwan was established and became a professional

manufacturer of motorcycle parts .

» 1988: started production of healthcare equipment parts and products

® 1994 : Vietnam Precision Industrial Joint Stock Company was established
(6.91%)

e 2001 : Vietnam Precision Industrial No.1 Co., Ltd. (VPIC1) was established
(100%)

® 2006 : jointed venture with EXEDY Japan to establish EXEDY Vietnam, whose
main products are motorcycle clutch parts (20%)

* 2007 : 1ISO/TS16949 and 1SO14001 certification

® 2010 : jointed venture to establish Hsieh Yuan Technology Vietnam Co., Ltd.,
specialized in zinc, nickel, chromium and hard chrome plating certification

(45%). Passed 1SO13485
+2011: restructured group organization to establish Eurocharm Holdings Co., Ltd.

+2012: started production of heavy Motorcycle parts to Polaris

+2014: installed 3D laser cutting machine - Ford Q1 Award
+2015:0HSAS 18001 certification

+2017:fifth plant completed

+2018:Acquisition of land use rights (Ba Thien 2 Industrial Park)

+2019:Eurocharm HK was established/ jointed venture to establish  Lieh Kwan

International Co., Ltd.

+2021: jointed venture to establish Vietnam Uni-Calsonic Co., Ltd. and Vietnam

KingDuan Industrial Co., Ltd.
*2022:Ba Thien 2 plant completed 3
+2025: Acquisition of land and factory in South Carolina, USA



Wietnam Factory

Khai Quang Industrial Zone

Ba Thien 2 Industrial Park
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Major Customer
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PREMIUM MOTORCYCLE PARTS
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PREMIUM MOTORCYCLE PARTS
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Y~ UTILITY & SPECIAL
VEHICLE PARTS

) ﬁ \\i\‘ |
J | i B

= @O WELD-
. @ HOOP-ROLL SUBFRAME

, <A - ’E, e n
RAME ASM ‘ Yéj”

Dimension: 2.2M x 1.4M x 0.8M @ WELD-MNT, @ TRIM-RADIO
v (LxWxH) RADIATOR DISPLAY BEZEL
g FRAME ASM Weight = 140kg



A Eurocharm Group

AUTOMOBILE PARTS
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SCOOTER FRAME & SUB-
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FITNESS EQUIPMENT PARTS
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MEDICAL EQUIPMENT
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CASTING PARTS

HIGH PRESSURE DIE CASTING GRAVITY DIE CASTING (GDC)
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FORGING PARTS
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Competitive advantages
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Cross several commodities of know-how to maximize DFM effect

VPIC1 CAPABILITY MATRIX
Design Material Forming Process Tfeuar:;t;t Assembly CER[TIFICATES
CAD Steel Stamping CNC Machining E Coating Sub-Assembly
SOLID WORD Aluminum Bending Laser processing | Powder Coating Function Test ISO 900
CIMATRON Cooper Die-Casting Rust Proof Liquid Coating
CREO Stainless Forging Welding Anodizing IATF 16949
PAM-STAMP Zinc Hydroforming Blasting Plating
ZWCAD PVC Laser Etching |S 140 1
CATIA
SIEMENS NX IS 134 5
FO
MATERIAL
1SO 45001
1SO 14064

CAPABILITY

1SO 50001




é Eurocharm Group

WIS A BREHRE

Consolidated Statements of Comprehensive Income

(2026.2Q & 2025.2Q)
In millions of New Taiwan dollars
Period 2026.06 % 2025.06 % YoY (%)
Net revenue 4,471 | 100.00% 3,467 | 100.00% | 28.97%
Cost of revenue (3,418) | (76.43%) (2,696) | (77.76%) | 26.77%
Gross profit 1,054 | 23.57% 771 22.24% | 36.65%
Operating expenses (409) | (9.15%) (287) | (8.28%) | 42.52%
Income from 645 | 14.42% 484 | 13.96% | 33.18%
operations
_ Non-operating 95 | 2.13% 18 | 0.53% |419.67%
income and expenses
LS LS e 740 | 16.55% 502 | 14.49% | 47.30%
Icome tax
Income tax expense (186) | (4.16%) (142) | (4.10%) | 31.10%
Net income 554 12.39% 360 10.39% | 53.68%
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Consolidated Balance Sheet

Assets

Cash and cash equivalents

Financial assets measured at
amortized cost

Notes and accounts receivable, net

Inventories

Property, plant and equipment
Other assets

Liabilities

Short-term loans

Accounts payable

Other payables

Other liabilities

Total equity

Capital stock
Capital surplus

Retained earnings

Other components of equity and

non-controlling interests

8,625
1,666

401

1,822
959
2,055
1,721
2,266
169
763
835
499

6,360

697
1,375
4,668

(380)

100.00%
19.32%

4.65%

21.12%
11.12%
23.83%
19.96%
26.27%
1.96%
8.85%
9.68%
5.78%

73.73%

8.08%
15.94%
54.12%

(4.41%)

7,516
1,271

670

1,233
782
1,997
1,563
1,316
0

567
401
348

6,200

697
1,379
4,564

(440)

In million of New Taiwan dollars

100.00%
16.92%

8.92%

16.41%
10.41%
26.57%
20.79%
17.51%
0.00%
7.54%
5.34%
4.63%

82.49%

9.28%
18.34%
60.72%

(5.85%)

7,217
913

1,245

1,070
606
1,919
1,464
1,799
68
421
908
402

5,418

695
1,363
4,073

(714)

100.00%
12.65%

17.25%

14.83%
8.40%
26.59%
20.28%
24.93%
0.94%
5.83%
12.59%
5.57%

75.07%

9.64%
18.89%
56.43%

(9.89%)



In million of New Taiwan dollars ; %
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In million of New Taiwan dollars : %

Book value per share (NTD)

Net cash provided by operating
activities 2,053
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= Customer Structure
Client 2019 2020 2021 2022 2023 2024 2025 2026.2Q
1 |HONDA 39.83%| 32.64%| 29.32%| 28.35%| 28.56%| 32.37%| 29.95% 24.84%
2 |POLARIS |20.84%| 25.05%| 25.68%| 23.96%| 25.47%| 18.17%| 18.91%| 15.69%
3 [EXEDY 2.57%| 2.33%| 1.87%| 1.95% 1.47% 1.69% 1.49% 1.46%
4 |PIAGGIO 6.45%| 7.67%| 8.35%| 10.38% 8.67% 6.52% 6.17% 5.19%
5 |Others 26.46%| 29.79%| 33.09%| 33.52%| 35.83%| 41.25%| 43.48%| 52.82%
Total 100%| 100%| 100%| 100% 100% 100%| 100.00% 100%
Regions 2019 2020 2021 2022 2023 2024 2025 [2026.2Q
1 |Vietham 58% 51% 46% 48% 45% 47% 45% 44%
2 |Other countries 42% 49% 54% 52% 55% 53% 55% 56%
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Product Diversification

2024 2025 2026
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

Revenue 1,775,154{ 1,900,289 1,735,343 1,872,493| 1,892,248 1,574,776 1,533,288 1,804,751 2,061,135[2,410,342
Motoreycle | 52.40%|  46.46%|  51.29%|  49.54%|  47.76%|  46.52%|  46.78%| 4231%|  46.46%| 43.45%)
Automobile 1.38%|  4.35%  3.40%|  2.60%  3.26%| < 2.19%|  4.16%|  4.81%|  3.12%| 2.13%
Theccal & 8.77%| 10.27%|  9.45%| 14.36%| 10.82%|  8.52%|  8.58%|  9.63%|  9.31%| 8.07%
Heavy Motor
&Rec%a?ona. 36.48%| 38.92%  35.86%| 33.50%|  38.16%| 42.77%|  40.48%| 43.25%| 41.11%| 46.35%)

Vehicle

22
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"Vietnam Automobile Sales Volume Statistics

Forecast 2026: 700,000 &

Unit /M T A E 27%
700,000 | - - - :
Comeany | "oz | a2 | &t | " |Jandun |andun | Y0¥
600,000 | [4W sales 90,772 [155,208 71.0% [163,021 (303,749 | 86.3%
AW VAMA | 42,045 [101,777 142.1% | 77,119 |198,408 | 157.3%
500000 | |4 Import | 48,727 | 53431 9.7% | 85,902 [105,341 | 22.6%
: Vinfast 31,239 [ 62,232 | 40.1% | 99.2% | 67,569 {115,916 | 71.6% . 437,543
Toyota 17,444 | 18525 | 119% | 6.2% | 29,274 | 35,410 | 21.0% 435405
400,000 - |Ford 12,218 | 9,100 | 5.9% | -25.5% | 21,700 | 21,232 | -2.2% 375,321
Honda 5149 | 5702 | 3.7% | 10.7% | 11,233 | 11,305 | 0.6% 304 427 32271859 g5
300,000 - [Other 7.234 | 6.218 14,912 | 14,545 979 747 286,653 303.749
' —
200,000 - 157,800
110,202 119,561 112,224 109,568 ., .., 110.519
80.392 92,584
100,000 152853
2006 | 2007 | 2008 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020 = 2021 | 2022 | 2023 | 2024 = 2025 J:r?ﬁin
s Other 21,349 | 22,044 | 20178 24,590 | 17,633 | 14,224 | 34,583 | 32,148 | 53,380 | 92,164 | 131,416 94,880 | 107,033 | 55085 | 67,942 55535 | 56,030 | 59,687 | 31,599 | 31,772 | 14,545
s Honda 1,110 | 4260 | 5909 | 4215 | 3140 | 2555 | 1,804 | 2417 | 8312 | 8,864 | 11501 12,134 | 27.099 | 33,102 | 24,418 | 21,607 | 33,107 | 23,802 | 28,267 | 28,719 | 11,305
Ford 3,610 5,975 6,494 8,286 6,475 8,697 4,790 8,166 | 13,988 | 20,740 | 29,011 | 28,588 | 24,635 | 32,174 | 24,663 | 23,708 | 30,659 | 38,324 | 42,175 | 50,450 | 21,232
mm Toyota 14,784 | 20,113 | 24,421 | 30,100 | 31,135 | 29,792 | 24,607 | 33,288 | 40,820 | 51,246 | 57,036 | 59,355 | 65,856 | 79,283 | 70,692 67,533 | 99,251 | 57,606 | 66,576 71,954 | 35410
= Vinfast 35,732 | 24,042 | 34,855 | 97,399 | 175,000 115,916
mmm AW mport | 12,000 | 28,000 | 53,200 | 52,361 | 53,841 | 54,300 | 26,800 34,500 | 41,300 | 71,900 | 75,463 | 77,790 | 62,030 | 123,074 | 109,136 171,116 | 168,274 | 122,572 | 171,627 | 199,658 105,341
AWVAMA | 40,853 | 52,392 | 57,002 | 67,200 | 58,383 | 55268 | 65,784 | 76,019 | 116,500 | 173,014 | 228,964 194,957 | 224,623 | 199,644 | 187,715 | 204,205 | 243,089 | 214,274 | 266,016 357,994 198,408
a4\ sales 52,853 | 80,392 | 110,202 | 119,561 [ 112,224 | 109,568 | 92,584 | 110,519 | 157,800 | 244,914 | 304,427 272,747 | 286,653 | 322,718 | 296,851 | 375,321 | 435,405 | 336,846 | 437,543 | 557,652 303,749
4W sales YOY 521% | 37.1% | B85% | -6.1% | -24% | -155% 194% | 42.8% | 55.2% | 24.3% | -104% | 5.1% | 12.6% | -8.0% | 264% | 16.0% | -22.6% | 29.9% 27.5% | 86.3%

http://vama.org.vn/en/sales-report.html

Source: Board Report dated August 4, 2026, p. 16

16/30
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ics of Vietnam's Five
Major Motorcycle Manufacturers

Unit /M
4,500,000 -
Year 2025 2026 YOy I I — = : 4 :
ol 44,904 | 143136 | 219% HONDA 512,448 | 515,743 1,108,793 | 1,128,666 1.8%
02(12 JUn) 69,580 123,346 84% Total VAMM 611,236 638,431 4.4% 'f,234,291 1,367,552 6.5%
Total | 114,484 | 271,482 | 137% P e
3,500,000 - 3,386,097 ;
3,338,355 112264 3,272,373\ 3 955 028 Forecast 2026: 2,651,561 &
e 3,120,383 \J § — A4S B E=3.9%
2849170 e
2,757,399 2'793’523711 147 =R 2,653,607
) 2,492 37 516,21 2,615,057
2,500,000 - 2,367,191
1,897,809
1,869,003
1,500,000 - ‘
5 1,367,552
500,000 - 2026
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Jaticdan
e SUZUKI | 53634 51852 | 50066 | 38,348 | 33784 | 66,088 | 55862 | 50,525 | 37,047 | 23,167 | 18953 | 20980 | 22402 | 22256 | 25012 | 21333 | 21181 |  auso aiba s E ik
= PIAGGIO 65,316 | 34,068 | 72,487 | 70,055 | 55,736 | 56,443 | 46,554 | 41,754 | 33211 35114 | 34,750 | 28,254 | 24,946 | 37,681
e SYM 149,032 | 210,005 | 158,703 | 180,008 | 193,554 | 215,009 | 119,597 | 82,384 | 74,135 | 59499 | 65316 | 55798 | 57,243 | 60,373 | 45258 | 27,804 | 45739
e YAMAHA | 340,955 | 505,536 | 480,685 | 651,500 | 774,313 | 953,047 | 919,037 | 731,238 | 633,622 | 722,883 | 840,743 | 815,789 | 702,670 | 564,260 | 471,527 | 425,924 | 490,995 | 377,432 | 428,008
W HONDA | 768,570 |1,101,610(1,208,355| 1,432,019 1,721,680 2,031,724 | 1,947,713 | 1,873,640 1,909,900 | 1,997,067 | 2,153,617 | 2,346,586 | 2,568,668 | 2,573,389 (2,142,564 | 1,992,365 2,407,907 | 2,088,557 | 2,147,025 2,245,562] 1,128,666
e Total 1,312,191 1,869,003 | 1,897,809 | 2,367,191 2,757,399 3,338,355 | 3,112,264 | 2,793,523 | 2,711,147 | 2,849,170 | 3,120,383 | 3,272,373 | 3,386,097 | 3,255,028 2,712,615 2,492,372| 3,003,160 | 2,516,212 | 2,653,607 | 2,615,057 1,367,552
e Total YOY 42.4% 1.5% 24.7% 16.5% 21.1% -6.8% -10.2% -2.9% 5.1% 9.5% 4.9% 3.5% -3.9% -16.7% -8.1% 20.5% -16.2% 5.5% -1.5% 6.5%
17/30

{5 https://vamm.vn/sales-data/
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m Team up with motorcycle F“ture O“thOk

companies’ market
globalization to expand
more into export markets.

_ _ Developing
B Strengthen relationship .
with healthcare Profitable
equipment customers to Markets
face higher demands of
aging society.
B Develop stronger ties with Upgrading

automotive customers to Technical Skills

grow together into
ASEAN markets.

B Utilize laser cutting machine
to improve competitiveness
in low-volume but high-
priced products, and reduce

L tooling lead time.
B Meet existing and future customers’

demand to increase capacity in die-casting,
CNC machining, and painting.

B Continue production
atomization to raise

_ competition barriers.
B Meet customers’ growth need by planning

Ba Thien 2 in Vietnam and America factory. ® Implement robotic aluminum

- . o _ _ welding used on high-end
B Maintain relationship with main suppliers. product markets. 25
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Eurocharm Holdings Co., Ltd.

wWWww.eurocharm.com.tw

Thanks for your Kkind attention

~ Q&A

26



